


Problem:
In the vast world of literature, tradit ional publ ishing processes often leave authors struggl ing to f ind the r ight  professionals for their 

edi t ing and il lustration needs. 

Additionally, aspiring authors often struggle to showcase their work, receive valuable feedback, as well as secure representation to 
help acquire publ ishing contracts. 

The tradit ional methods are outdated, leaving many talented individuals unnot iced and their potential  untapped. 

This also leads to wasted t ime, frustration, and potential  setbacks in their publ ishing journey. 

But  fear not, because Literary Connect is here to change the game! 

This cut t ing-edge plat form will transform the way authors and writers alike f ind the r ight  resources as well as connect w i th  literary 
agents and publ ishing companies.



Author/Writer User Personas:

Level: Ghostwriter
Genre: Sci Fi, Action 
Fiction, Academic, 
Essays, Proposals
Age: 31

Level: New Author
Genre: Medical / 
Healthcare, Non-fiction
Age: 25

Level: Writer
Genre: Technology, 
Cyber, Artificial 
Intelligence, Business
Age: 28

Level: Current hybrid 
published Author
Genre: Fiction (Urban 
literature), Non-fiction: Self 
Help, Children’s & Teens
Age: 42



User Personas:
Experienced, 24+ years as an author

Authored 11+ books

Current hybrid published author, former self published 
author 

Issues locating reputable illustrator for children’s books

Issues with locating literary agents accepting 
submissions in genres of specialty

Issues with locating affordable editors as well as 
voiceovers for audible books

Seeking representation by a literary agent or the 
opportunity for a traditional publishing contract



User Personas:
Experienced, 10+ years 

Started off composing academic research papers and essays 
in college; expanded to creating grant proposals for small 
businesses and writing best selling sci fi and action stories

Ghostwritten 5+ sci fi novels that are currently published 
under other authors

Issues with finding legitimate resources to attract writing 
clients

Issues with finding paid opportunities outside of academia

Seeking new ways to find ghostwriting opportunities or to sell 
current written works



User Personas:
New author, 1 year of experience

3 articles published in medical journals

Current Physician Assistant and local hospital; 
specializes in Medical and healthcare writing

Issues finding reputable editor to ensure completed 
works are ready for review

Issues finding reputable and affordable medical 
reviewers 

Seeking representation from a literary agent or direct 
submission to publishing company



User Personas:
Experienced writer, 5 years

Specialize in Technology, cybersecurity, artificial 
intelligence and Business writing

White papers, User Guides/How-to’s, Case Studies, 
Software Documentation, SOPs, Compliance 
Documentation, Proposals & Bids, Knowledge-Base 
Articles, API Documentation, Business Plans

Issues finding reputable resources to advertise writing 
services

Issues with finding paid opportunities 

Issues with finding long-term opportunities

Seeking a way to advertise skills and create a lucrative 
stream of income



Research Methods: Authors
Qualitative questions are open-ended and meant to encourage detailed responses. A follow-up with additional probing 
questions based on the author's answers to gain a deeper understanding of their experiences will be conducted at a later 
date.

Analyzing the quantitative data from the survey questions will help identify trends and patterns. Additionally, a follow-up 
qualitative interviews to gather more detailed insights and personal experiences from the authors will be conducted at a later 
date.



Qualitative Research: User Interviews
1. Can you describe your journey as an author seeking a traditional 
publishing contract? What were some of the challenges you faced 
along the way?

2. How did you go about finding literary agents to represent your 
work? Can you elaborate on the methods you used and the resources 
you relied on?

3. Did you have any prior knowledge or guidance on how to navigate 
the process of contacting literary agents? If not, how did you educate 
yourself or seek information on this aspect?

4. When it came to searching for editors or illustrators, how did you 
approach this task? Were you familiar with the industry's standard 
practices, or did you rely on personal connections or 
recommendations?

5. What were some of the key factors you considered when selecting 
an editor or illustrator for your work? How important was their previous 
experience or portfolio in your decision-making process?

6. Did you encounter any difficulties in finding reviewers for your 
works? How did you identify potential reviewers or literary critics, and 
did you have any strategies to encourage them to review your books?

7. How did you assess the impact of reviews on your journey towards 
securing a traditional publishing contract? Did you actively seek out 
feedback from reviewers, or were you more focused on gaining 
exposure through their reviews?

8. As an experienced author, have you noticed any significant 
changes in the literary world's landscape when it comes to attaining a 
traditional publishing contract? How have these changes influenced 
your approach or strategies?

9. Looking back, what advice would you give to aspiring authors who 
are currently exploring the literary world with the goal of securing a 
traditional publishing contract? Are there any specific resources or 
strategies you would recommend?

10. Can you share any anecdotes or experiences that highlight the 
importance of building relationships within the literary industry? How 
have these connections impacted your journey as an author seeking 
publication?



Quantitative Research: Surveys
1. Have you actively sought a traditional publishing contract for any of your literary 
works?
   a. Yes
   b. No

2. If you answered "Yes" to the previous question, have you attempted to contact 
a literary agent as part of your pursuit?
   a. Yes
   b. No

3. If you attempted to contact a literary agent, how did you go about finding 
potential agents? (Select all that apply)
   a. Online research and directories
   b. Recommendations from fellow authors or industry professionals
   c. Literary events or conferences
   d. Other (please specify)

4. Did you feel adequately informed on how to approach and contact literary 
agents?
   a. Yes, I had a clear understanding of the process
   b. Somewhat, but I could have used more guidance
   c. No, I felt unsure and unprepared

5. Have you sought the services of an editor or illustrator for your literary works?
   a. Yes
   b. No

6. Have you actively sought reviews of your literary works?
   a. Yes
   b. No

7. If you answered "Yes" to the previous question, how did you find an editor or 
illustrator? (Select all that apply)
   a. Online platforms or directories
   b. Personal recommendations
   c. Professional connections within the industry
   d. Other (please specify)

8. Were you aware of industry standards and practices when it came to engaging 
with editors or illustrators?
   a. Yes, I was well-informed
   b. Somewhat, but I had some uncertainties
   c. No, I lacked knowledge in this area

9. If you sought reviews, how did you go about acquiring them? (Select all that 
apply)
   a. Sending review copies to renowned reviewers or bloggers
   b. Engaging with book review websites or platforms
   c. Reaching out to literary critics or publications
   d. Other (please specify)

10. How important do you believe reviews are in the pursuit of a traditional 
publishing contract?
    a. Very important, they significantly impact the chances of securing a contract
    b. Somewhat important, they may influence the decision but are not the sole 
factor
    c. Not important, reviews have minimal impact on obtaining a traditional 
publishing contract



Other User Personas:

Publishing Company:
• Harper Collins Publishing
• Seeking submissions in the 

areas of: fiction romance, 
fiction comedy, fiction horror, 
fiction sci fi

• Does not require 
representation

Editor:
• Genres: fiction, non-fiction
• Areas of Specialization: 

proofreading, copyediting, 
developmental editing

• Years of Exp: 15
• Education: Bachelor of 

Arts in English

Literary Agent:
• Genre: Non fiction 

Biographies, History, 
Self-help and 
personal 
development

• Years of Exp: 25

Reviewer:
• Type: ARC Reviewer
• Genre: fiction, non 

fiction, essays
• Years of Exp: 8+



Research Methods: Editors, 
Illustrators, & Reviewers

Qualitative questions are open-ended and meant to to encourage respondents to elaborate and provide specific examples in 
their answers. Their insights and experiences can provide valuable guidance for those seeking to find legitimate, paid 
opportunities in the literary world successfully.

Analyzing the quantitative data from the survey questions will help identify trends and patterns. Additionally, a follow-up 
qualitative interview to gather more detailed insights and personal experiences will be conducted at a later date.



Qualitative Research: User Interviews
1. As an experienced ARC or beta reviewer/editor/illustrator, can you 
share your overall experience navigating the literary world and your 
journey in attracting new clientele?

2. What strategies or methods have you found most effective in finding 
legitimate paid opportunities in the literary industry?

3. How do you establish rapport and maintain relationships with 
literary agents and publishing companies? Are there any specific 
approaches or techniques that have proven successful for you?

4. Can you describe your current workflow as an ARC or beta 
reviewer/editor/illustrator? How do you manage your workload and 
ensure timely completion of projects?

5. What challenges or obstacles have you encountered while 
navigating the literary world and seeking new clientele? How have you 
overcome or addressed these challenges?

6. Have you utilized any specific marketing or promotional tactics to 
attract new clientele? If so, could you elaborate on their effectiveness 
and the strategies you employed?

7. How do you assess the legitimacy or credibility of potential clients 
or job opportunities in the literary industry? Are there any red flags or 
warning signs you look out for?

8. In your experience, what role does networking and building 
connections play in attracting new clientele and finding paid 
opportunities? Have you found any particular platforms or events 
helpful for networking within the industry?

9. As an ARC or beta reviewer/editor/illustrator, how do you stay up-
to-date with industry trends and changes? Are there any resources or 
communities you rely on for staying informed and connected?

10. Can you share any advice or tips for aspiring ARC or beta 
reviewers/editors/illustrators who are looking to establish themselves 
in the literary world and attract new clientele?



Quantitative Research: Surveys
1. On a scale of 1 to 10, how successful have you been in attracting new clientele in 
the literary industry?
   - 1: Not successful at all
   - 10: Extremely successful

2. How frequently do you come across legitimate paid opportunities in the literary 
industry?
   - Rarely
   - Occasionally
   - Frequently
   - Very frequently

3. On a scale of 1 to 10, how would you rate your ability to establish rapport with 
literary agents and publishing companies?
   - 1: Very poor
   - 10: Excellent

4. How would you rate your current workflow in terms of managing your workload and 
ensuring timely completion of projects?
   - Very inefficient
   - Somewhat inefficient
   - Adequate
   - Efficient
   - Very efficient

5. How often do you encounter challenges or obstacles while seeking new clientele in 
the literary industry?
   - Rarely
   - Occasionally
   - Frequently
   - Very frequently

6. On a scale of 1 to 10, how effective have your marketing or promotional tactics been in 
attracting new clientele?
   - 1: Not effective at all
   - 10: Extremely effective

7. How often do you encounter potential clients or job opportunities in the literary industry 
that turn out to be illegitimate or lacking credibility?
   - Rarely
   - Occasionally
   - Frequently
   - Very frequently

8. How important do you believe networking and building connections are in attracting 
new clientele and finding paid opportunities in the literary industry?
   - Not important at all
   - Somewhat important
   - Moderately important
   - Very important
   - Extremely important

9. On a scale of 1 to 10, how well-informed do you feel about industry trends and 
changes in the literary world?
   - 1: Not well-informed at all
   - 10: Extremely well-informed

10. How satisfied are you with your current level of success in attracting new clientele, 
finding paid opportunities, and establishing rapport with literary agents and publishing 
companies?
   - Very dissatisfied
   - Somewhat dissatisfied
   - Neutral
   - Somewhat satisfied
   - Very satisfied



Research Methods: Literary Agents

Qualitative questions are open-ended and meant to to encourage respondents to elaborate and provide specific examples in 
their answers. Their insights and experiences can provide valuable guidance for those seeking representation in the literary 
world successfully.

Analyzing the quantitative data from the survey questions will help identify trends and patterns. Additionally, a follow-up 
qualitative interview to gather more detailed insights and personal experiences from the literary agents will be conducted at 
a later date.



Qualitative Research: User Interviews
1. Can you describe your process for looking for new authors and writers to 
represent? How do you typically find potential clients in the literary world?

2. What criteria do you consider when selecting and scouting authors or writers to 
represent? Are there specific qualities or characteristics that you prioritize?

3. How do you establish rapport with publishing companies in order to submit your 
clients' work? Can you provide examples of successful strategies or approaches 
you've used in the past?

4. Can you walk me through your typical workflow when working with a new 
client? From the initial contact to the submission process, what steps do you take 
to ensure the best outcome for your client?

5. How do you handle rejection or feedback from publishing companies regarding 
your clients' submissions? How do you support and guide your clients through this 
process?

6. In your experience, what are the most effective strategies for building and 
maintaining relationships with publishing companies? How do you ensure that 
your clients' work receives proper attention and consideration?

7. How do you stay up-to-date with industry trends and changes in the publishing 
world? What resources or methods do you rely on to keep your knowledge 
current?

8. Can you share any specific challenges or obstacles you've encountered while 
looking for authors and writers to represent? How have you overcome these 
challenges in the past?

9. How important do you believe a strong personal network is in your role as a literary 
agent? How do you actively cultivate and expand your network within the industry?

10. How do you measure and evaluate your own success as a literary agent? What 
metrics or indicators do you use to assess the effectiveness of your efforts in finding 
clients and securing publishing deals?

11. Can you discuss any recent changes or innovations in your workflow or approach 
that have improved your ability to find and represent talented authors or writers?

12. How do you balance the needs and expectations of your clients with the demands 
and requirements of publishing companies? How do you ensure that both parties are 
satisfied with the representation process?

13. Can you share any memorable success stories or experiences you've had in 
finding talented authors and helping them secure publishing deals? What strategies 
or factors contributed to these successes?

14. How do you handle conflicts of interest when representing multiple clients who 
may be targeting the same publishing companies or competing for similar 
opportunities?

15. What advice would you give to aspiring authors or writers who are looking for 
representation? Are there any key factors or qualities that you believe can 
significantly impact their chances of securing a publishing deal?



Quantitative Research: Surveys
1. How many new authors or writers do you typically represent in a month?
   a. 0-5
   b. 6-10
   c. 11-15
   d. 16 or more

2. What percentage of your clients are sourced through personal referrals from 
industry professionals or existing clients?
   a. 0-25%
   b. 26-50%
   c. 51-75%
   d. 76-100%

3. How many literary events or conferences do you attend in a year to scout for 
potential clients?
   a. None
   b. 1-2
   c. 3-5
   d. 6 or more

4. On a scale of 1 to 10, how important is an author's previous publication history in 
your decision to represent them?
   a. 1-3 (Not important)
   b. 4-6 (Moderately important)
   c. 7-9 (Highly important)
   d. 10 (Extremely important)

5. How many publishing companies do you currently have established relationships with 
for submitting your clients' work?
   a. 0-5
   b. 6-10
   c. 11-15
   d. 16 or more

6. How frequently do you provide feedback or revisions to your clients' manuscripts 
before submitting them to publishers?
   a. Rarely or never
   b. Occasionally (1-2 times per year)
   c. Regularly (3-5 times per year)
   d. Frequently (more than 5 times per year)

7. What percentage of your clients' manuscripts do you typically submit to publishers for 
consideration?
   a. 0-25%
   b. 26-50%
   c. 51-75%
   d. 76-100%

8. How often do you negotiate publishing deals or contracts on behalf of your clients?
   a. Rarely or never
   b. Occasionally (1-2 times per year)
   c. Regularly (3-5 times per year)
   d. Frequently (more than 5 times per year)

9. What is the average duration of your representation contracts with clients?
   a. Less than 1 year
   b. 1-2 years
   c. 3-5 years
   d. More than 5 years



Market Opportunity:
The market  opportuni ty  for Literary Connect is immense. 

Wi th  mil l ions of aspiring authors worldwide seeking edi t ing and il lustration services, opportunit ies to have their stories 
professionally reviewed, f ind representation, and secure publishing contracts, our plat form has the potential  to become the go-to 

hub  for literary talent, authors and professionals alike. 

By tapping into this vast market, we can create a thriving ecosystem where authors f ind their voice and achieve their dreams. 
Wi th  our user- friendly interface, comprehensive search options, and rating/review system, we're poised to capture a significant 

share of this expanding market.



Marketing & Growth Strategies

Partnerships Social Media and 
Influencer Marketing 

User Referral Program Continuous Improvement



Competitive Advantage:
What sets Literary Connect apart is our dedication to the literary communi ty  and our commi tment  to creating a seamless user experience. 

We understand the unique needs and challenges authors face, and we've designed our platform to address them head-on. 

We not only offer a platform for showcasing their work but  also provide the tools they need to push their projects forward such as edit ing and/or 
illustrating, valuable feedback f rom reputable industry reviewers, opportunities for ghostwrit ing collaborations, and connections wi th agents and 

publishers. 

Our intuitive interface, comprehensive profiles, and efficient collaboration tools empower authors to f ind the perfect professionals for their 
projects, ensuring success and satisfaction. 

And our seamless and secure environment ensures that talent is discovered, nurtured, and supported throughout the entire journey, giving us a 
competit ive edge in the market.



Revenue Model:
Our revenue model, simple yet robust, was designed to ensure both sustainability and success. 

We'll offer p remium memberships to authors and writers, providing t hem wi th  enhanced visibility and access to exclusive features. 

Additionally, we'll generate revenue through transaction fees for successful collaborations facilitated by our plat form for ghostwr i t ing 
opportunit ies as well as edi t ing and il lustration services. 

By also offering partnerships w i th  agents and publishers who seek to discover talent on our platform, we can monetize these 
collaborations and provide value to all stakeholders. 

Wi th  mul t ip le revenue streams, we're poised for sustainable growth  and profitability.



Monetization 
Strategy

1 Authors & Writers
Freemium Model

2 Illustrators and Editors

Monthly membership fee
and Literary Connect wil l  collect 
commission

3 Reviewers
Monthly membership model

4 Ghostwrit ing 
Commission
Literary Connect wil l  earn a 
commission

5 Publishers

and Literary Agents
Monthly, quarterly or annual 

membersh ip  fee



Solution:
Our groundbreaking platform provides authors, at any level, wi th a secure and seamless environment to showcase their work, receive feedback 

f rom reviewers, explore ghostwrit ing opportunities, connect wi th editors, voiceover artists, and/or illustrators, and even contact literary agents and 
publishers directly. 

By connecting authors, reviewers, editors, illustrators, agents, and ghostwriters, we're revolutionizing the way the literary industry discovers and 
supports emerging talent. 

Our innovative platform offers dedicated profiles for everyone, seamlessly integrating them into the literary ecosystem.

We've streamlined the entire process, making it efficient, convenient, and tailored to the unique needs of the literary community.



Bridging the gap between 
authorship and publication.



Connecting authors and writers alike with 
editors, illustrators, literary reviewers, 
literary agents and potential ghostwriting 
opportunities.



Literary Connect will streamline the author's 
journey by providing easy access to valuable 
resources.



Authors and writers will showcase their work, 
find editors and/or illustrators to help complet 
their projects, receive valuable feedback and 
potentially secure publishing deals.



Featured Sections

• Author/Writer 
Showcase

• Illustrators/Editors 
Showcase

• Feedback and Review 
System

• Voiceover Artists 
Showcase

• Ghostwriter 
Opportunities

• Representation 
(literary agent 
or publisher)



Author/Writer Profile
1. In the profile section, authors can include their direct contact info as well as their social media 

contact information to engage with readers and fellow writers.
2. If some authors already have representation by a literary agent, they will be able to tag and add 

that person for endorsement purposes so that publishers can see you already completed that 
step.

3. Authors will also provide links to their self-published work, such as books on Amazon or 
personal blogs, to showcase their writing abilities and style.

4. Authors will also clearly state the genre(s) they write in, whether it's fiction, non-fiction, poetry, or 
any other specific category, to help potential collaborators or readers find their work more 
easily.

5. There will be a section of “Seeking Reviews” listings that are created for reviewers so authors 
can submit their manuscripts for evaluation and feedback from a community of reviewers, 
emphasizing the importance of receiving constructive criticism to improve their work.

6. There will be a section to Share tools and tips on how to impress and attract literary agents and 
publishers

7. Guidelines and Policies: Clearly outline guidelines and policies for both authors and reviewers 
to maintain ethical practices within your app. This can include guidelines on honest and 
unbiased reviews, disclosure requirements, and consequences for any violations.



Editors/Illustrators Profile
1. Create a dedicated profile section: Design and develop a section within your literary connect app 
specifically for editors and illustrators. This section should allow them to create and manage their

profiles, showcasing their skills and expertise.

2. Profile creation process: Enable editors and illustrators to create their profiles by providing 
necessary information such as their name, contact details, areas of specialization, years of experience,

and any relevant qualifications or certifications. You could also include fields for them to upload 
samples of their work or provide links to their portfolios.

3. Skillset and expertise: Include fields where editors can specify their editing skills, such as 
proofreading, copyediting, developmental editing, or specific genres they specialize in (e.g., fiction,

non-fiction, children's books). For illustrators, provide options to indicate their preferred styles, 
mediums, and whether they specialize in children's books, comics, or other genres.

4. Portfolio showcase: Allow editors and illustrators to display their previous work directly on their 
profiles. This could be in the form of images, links to digital portfolios, or even downloadable samples.
Authors can easily browse through these portfolios to assess their suitability for their specific project 

requirements.

5. Ratings and reviews: Implement a rating and review system where authors can rate and provide 
feedback on the services they received from editors and illustrators. This will help other authors make

informed decisions when selecting professionals for their projects.



Reviewer Profile
1. Create User Profiles: Allow ARC or beta readers to create profiles within your app. These profiles should include 

relevant information about their reading preferences, genres they enjoy, their experience as reviewers, and any 
qualifications they may have.

2. Create Service Listings: Enable ARC or beta readers to list their services within their profiles. They can specify the types 
of books they are will ing to review, whether they prefer e-books or physical copies, and any other specific 
requirements they may have for authors.

3. Review Showcase: Provide a section where ARC or beta readers can showcase their previous reviews or testimonials 
from authors they have worked with. This will help authors assess the quality and credibility of the reviewer's 
feedback.

4. Reviewer Ratings and Reviews: Implement a rating and review system for both authors and ARC/beta readers. This 
allows authors to provide feedback on the reviewer's professionalism, timeliness, and the quality of their reviews. It 
also helps other authors make informed decisions when selecting a reviewer.

5. Search and Filter Functionality: Develop search and filter options that allow authors to f ind ARC or beta readers based 
on specific criteria, such as genre preferences, review turnaround time, or availability. This will make it easier for 
authors to connect wi th relevant reviewers who align wi th their book's target audience.

6. Communication Tools: Include communication features that enable authors and reviewers to connect and discuss the 
review process. This can include messaging systems, chat functionalities, or video calls to facilitate clear 
communication and ensure both parties are on the same page.

7. Guidelines and Policies: Clearly outline guidelines and policies for both authors and reviewers to maintain ethical 
practices within your app. This can include guidelines on honest and unbiased reviews, disclosure requirements, and 
consequences for any violations.

8. Community and Support: Foster a communi ty within your app where authors and ARC/beta readers can interact, 
share experiences, and seek support. This can be done through forums, discussion boards, or dedicated groups where 
they can exchange advice and recommendations



Literary Agent/Publishers Profile
1. Profile: The profile for publishers and literary agents on our platform should include contact information, a bio and background, 
representation preferences, a client list and success stories, submission guidelines, representation policies, testimonials and reviews, and 
links to social media and website. This comprehensive profile allows authors and illustrators to easily reach out, understand the agent or 
publisher's expertise and interests, and make informed decisions about representation. It also provides transparency regarding submission

guidelines, representation policies, and past successes, showcasing the agent or publisher's professionalism and credibility.

2. Representation Spotlight: Our platform features a dedicated section that highlights diverse authors, illustrators, and storytellers who 
are seeking representation. This section serves as a showcase for underrepresented voices in the publishing industry, allowing publishers

and literary agents to easily discover and connect wi th  talent f rom diverse backgrounds.

3. Inclusive Submission Guidelines: We will provide publishers and literary agents with guidelines that emphasize the importance of 
representation. These guidelines encourage the consideration of submissions from a wide range of voices, ensuring that diverse 
perspectives are given equal opportunity for representation. We also offer resources and tools to support agents in identifying and

nurturing talent f rom underrepresented communities.

4. Diversity Database: Our platform will include a comprehensive database of authors and illustrators from diverse backgrounds.
Publishers and literary agents can access this database to search for talent based on specific criteria such as race, ethnicity, gender 

identity, sexual orientation, and more. This feature helps facilitate the discovery of underrepresented voices and provides opportunities for 
meaningful representation.

5. Representation Training and Resources: We plan to offer training programs and resources for publishers and literary agents to 
enhance their understanding of diverse storytelling and representation. These resources include workshops, webinars, and educational

materials that explore topics such as cultural sensitivity, authentic representation, and inclusive marketing strategies. By equipping 
industry professionals wi th  the necessary knowledge and skills, we aim to improve representation throughout the publishing process. 1. 

Industry Mentorship: We want to actively collaborate with companies who are commit ted to promoting diverse representation in the 
publishing industry. Through these partnerships, we want to facilitate networking opportunities, by creating a mentorship program that 

connects publishers and literary agents wi th  underrepresented authors and illustrators. These collaborations will help foster a more 
inclusive and representative ecosystem in the publishing world.



Ghostwriting Opportunities
1. Ghostwriter Profile: In the profile, an anonymous ghostwriter can focus on 
their writing expertise, style, and experience. They can highlight their 
specialization in specific genres or types of writing, describe their writing style 
and voice, and mention their years of experience and notable projects. Including 
client testimonials, sample work, and a brief explanation of their ghostwriting 
process can further showcase their professionalism and abilities. Providing a 
secure means of contact, such as an anonymous email address, allows potential 
clients to reach out while maintaining the ghostwriter's anonymity.
2. Auto Triage for Genre Match: Our innovative app utilizes advanced 
algorithms to match ghostwriters with the right opportunities based on their 
preferred genres. By collecting information on writers' genre preferences during 
the registration process, the app automatically suggests projects that align with 
their interests, ensuring a seamless and personalized experience.
3. Pay Rates: Transparency is crucial in the ghostwriting industry, and our 
platform provides a designated section where project pay rates are clearly listed. 
This allows ghostwriters to evaluate the financial aspects of each opportunity 
before submitting to it, enabling them to make informed decisions about their time 
and efforts.



Ghostwriting Opportunities
4. Availability and Rates Listing: To further streamline the process, our app offers a 
section where ghostwriters can list their availability and rates. This information helps 
clients identify writers who are currently accepting projects and ensures a quick and 
efficient match. Ghostwriters can specify their hourly, per project, or per word rates, 
allowing clients to assess their budgetary constraints and find the perfect fit for their 
project.
5. Genres of Interest: Our platform recognizes that every ghostwriter has their own 
unique preferences when it comes to genres. With a dedicated section for writers to 
specify their favorite genres, clients can easily find writers who are passionate about 
the subject matter they need assistance with. This ensures a higher level of creativity, 
engagement, and quality in the final deliverables.
6. Ensuring Anonymity: Protecting the privacy and identity of ghostwriters is a top 
priority. Our platform employs robust measures to ensure that the identity of the 
ghostwriter is never revealed to the public. Clients are aware of this practice and 
respect the confidentiality agreements, allowing ghostwriters to work without the fear of 
their involvement being disclosed.



Functionality

• Judging Criteria • Secure and Confidential • Search and filtering 
options

• Messaging• Notifications





Call to Action:
Investors, seize this incredible opportuni ty  to be part of a plat form that  wil l shape the future of the literary industry. 

Together, we can empower  authors, discover hidden talent, and revolutionize the way stories are told. 

Wi th  your support, we'll expand our user base, enhance our platform's features, and establish ourselves as the go-to solution for 
authors, reviewers, editors, and illustrators and literary agents worldwide. 

Join us in bui ld ing Literary Connect into a global powerhouse that  connects dreams wi th  reality. 

Let’s reshape the future of l i terature and create a thriving ecosystem where creativity flourishes and dreams come to life.

Invest in Literary Connect today and be a catalyst for the next generation of literary talent!




